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  ABSTRACT 
A necessary pre-condition for the successful co-existence of a profit-making organization 

and the society is a mutual beneficial relationship between them. The business has its 

dependency on the society for running its operations, hence there exists a moral 

responsibility on them to give back to the society as well. With the introduction of 

globalization in the early 1990’s and a gradual but noticeable shrinkage of public sector 

undertakings, the vast expansion of the private sector, triggered the need for a sustainable 

and balanced development of the society. Introduction of CSR proved to be powerful tool 

that, on the one hand, it brought in a level of awareness and responsibility amongst the 

private players and on the other hand, it also paved way for the reformation and 

development of the society. Historically, the concept of social responsibility by the profit-

making organizations existed but was more oriented towards prevention of harm to the 

society. As the years progressed, more and more realization set in of a sustainable world, 

the business sector began to positively contribute by means of charitable/philanthropic 

work. In the modern era, the sustainable growth was imperative due to various reasons 

such as population explosion, scarcity of resources, disparities in income, global warming 

etc. This brought in a sense of responsibility and opened avenues for corporate governance 

reforms. One such initiative by the government of India was the mandatory implementation 

of CSR by the companies. This research paper shall dwell into the aspects of the concept 

of CSR, its importance in the society and its evolution. The paper attempts to provide an 

insight into the evolution of CSR in the global context and then focuses on its evolution in 

the India, including the analysis of its evolution in a legal context.  

Keywords- CSR, Companies, Compliance, societal development, responsibility. 

 

I. INTRODUCTION  
The term "business" can be defined as activities that involve the sale of goods and services to 

customers with the goal of making a profit2. The term “company” has been derived from two 

 
1 Author is a student at Symbiosis Law School, Hyderabad, India. 
2Madan Mohit, The Relationship Business and Society, ACADEMIA, https://www.academia.edu/6078716/The_ 

relationship_between_business_and_society. 
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Latin words i.e., “Com” meaning “with or together” and “Pains” meaning “bread”. This term 

originally referred to a group of people who had their meals together. In the modern era, 

company can be defined as a group of people who have banded together or contributed money 

for a shared goal and incorporated themselves into a separate legal entity in the form of a 

corporation to achieve that goal. Right today, the business world is the most powerful 

institution in our society and company has surpassed all other forms of business organizations 

as the most dominant one3.  

The primary goal of any company in a capitalistic world is the maximization of their profits. 

In terms of both the competitive landscape and the wave of globalization that has swept across 

markets, the business climate has changed dramatically in recent years. This has brought a 

realization among the companies that in order to have long term sustainability in the market, 

they need to work in the interest of the people and society at large. The firms can no longer 

work at the expense of the society and the environment4. With the evolution of this new 

ideology, the companies began focusing on “profit optimization” rather than “profit 

maximization” whereby both the parties i.e., the company and the society are benefitted5.  

Corporate Social Responsibility (CSR), also known as “corporate responsibility” or “corporate 

citizenship”, is referred to as a company’s commitment to ensure that the repercussions of its 

operations on the society, environment and the economy is being handled in accordance with 

the expectations of the general masses. It is comprised of practices and policies implemented 

by companies for them to be aware of the impact they are having on all aspects of society. CSR 

is based on the notion that the burden of bringing about constructive change in society should 

not be borne just by private individuals and government policies, but should also be shared by 

corporations6.  

There isn’t one particular way through which CSR can be defined, however, it has been in 

different ways by different organizations and individuals. The World Business Council for 

Sustainable Development defined CSR as “It is the continuing commitment by business to 

behave ethically and contribute to economic development while improving the quality of life 

of the workforce and their families as well as of the local community and society at large”.  A. 

P. J. Abdul Kalam stated that “Corporate decision making and policy making is linked to ethical 

 
3 Manjeet Kumar Sahu, Classification of Companies, RESEARCH GATE (Jan, 2012),  

https://www.researchgate.net/publication/272300622_Classification_of_Companies.  
4 Parul Khanna & Gitika Gupta, Status of Corporate Social Responsibility: In Indian Context, 2 (1) APJRBM, 

178, 178-187 (2011).  
5 Jana Foundation, Evolution of CSR in India, JANA URBAN FOUNDATION, 4, https://www.janafoundation.org/wp-

content/uploads/2015/10/evolution_of_csr_in_india.pdf. 
6 Swati Nagwan, Evolution of Corporate Social Responsibility in India, 3 (7) IJLTEMAS 164, 164-167 (2014).  
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values, compliance with legal requirements and respect for people, communities and the 

environment around the world”. The Institute of Directors, UK (2002) stated “CSR is about 

businesses and other organisations going beyond the legal obligations to manage the impact 

they have on the environment and society. In particular, this could include how organisations 

interact with their employees, suppliers, customers and communities in which they operate, as 

well as the extent they attempt to protect the environment”7.  

II. IMPORTANCE OF CSR 
The companies utilize and derive various benefits from the society and hence are expected to 

give something in return as well. The society can survive only in a mutual relationship of give 

and take and if the society fails, so will the businesses8. Hence, the companies need to undertake 

the responsibility to maintain stability and to promote the well-being of the society at large. 

Apart from the already imposed duties of the companies to serve the society, CSR also provides 

additional benefits to the companies. A company adopting CSR strategy is seen to be more 

mature and evolved due to its treatment of the members of the society including its employees, 

thereby attracting talent in return. This creates a positive work environment that only leads to 

improved productivity and growth in business9. Due to the increased competition in the market, 

in order to stand out from other competitors, it is important to build a brand image of the 

company that makes it appear more ethical, transparent and people oriented. The customers 

would not want to buy products or avail services of a company if it is seen to be violating social 

and ethical responsibility. Companies imbibing CSR are more preferred by the investors as 

they are viewed to be less likely to indulge in unethical practices such as financial frauds, which 

are the key factors for destabilizing and eroding the face value of the company10. According to 

the 2016 report by Aflac, it has been observed that 61% of the investors view CSR as a sign of 

“ethical corporate behavior, which reduces investment risk”11. In the eyes of the public, a 

company that follows robust CSR policies is considered as a well-governed company12. In the 

recent years, many companies have undertaken various societal responsibilities this has in turn 

been a positive step in ensuring a sustainable development of the society.  

 
7 Rajni Saluja & Sangam Kapoor, Corporate Social Responsibility- Evolution, 8 (11) IRJMSH, 159, 158-167 

(2017).  
8 Khanna & Gupta, supra note 4 at 180.  
9 Jana Foundation , supra note 5 at 5.  
10 Chastity Heyward, The Growing Importance of Social Responsibility in Business, FORBES (Nov. 18, 2020), 

https://www.forbes.com/sites/forbesbusinesscouncil/2020/11/18/the-growing-importance-of-social-

responsibility-in-business/?sh=6240a30b2283.  
11 Aflac, Everyone Has the Power to do Good, CORPORATE SOCIAL RESPONSIBILITY REPORT 8 (4TH ed., 2016).  
12 D. P. Verma & Raj Kumar, Relationship Between Corporate Social Responsibility and Corporate Governance, 

2 (3) J. BUSINESS & MANAGEMENT, 25, 24-26 (2012).  
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III. EVOLUTION OF THE CONCEPT OF CSR 
Over the last four centuries, the scope and definition of CSR have shifted dramatically. The 

concept of CSR can be traced back to 1700 BC in ancient Mesopotamia, when king Hammurabi 

enacted a law punishing builders, innkeepers, farmers etc. who were negligent in the course of 

their work, causing considerable discomfort to the general public or death in some cases. This 

puts a responsibility on their shoulders to ensure that their business operations do not have a 

negative impact on the society. Similarly, there have also been instances in the ancient Rome 

where the senators complained about the non-participation of the businesses in contributing 

sufficient taxes for funding of their military campaigns13. The evidence of social responsibility 

of corporations was also evident in the ancient roman laws and was seen to be followed by 

asylums, old age homes, hospitals and orphanages14. 

During the Middle Ages, under the English law, this principle was observed to be followed by 

academic, religious and municipal institutions and in the 16th and 17th century the English 

crown observed role of corporations as an instrument for social development15. In the year 

1792, the House of Commons became the only legislative body in the world to make a decision 

to end slave trade. This was done after the parliament received nearly 4 lakh signed petitions 

against the corporation’s slave trading practices. A renowned economist, Adam Smith, in his 

book “An Enquiry into the Nature and Causes of Wealth of Nations” stated that the greatest 

way to meet society's needs and desires is for individuals and organizations to interact freely 

in the marketplace, however, it would only be beneficial if the marketplace operates in an 

ethical way. His theory paved the way for the CSR to arise in the 18th century in the shape of 

successful corporations' good business practices. Cadburys was one of the first firms to follow 

CSR principles, introducing methods that benefited their staff, such as pension fund education, 

proper training for their employees, well-equipped and safe laboratories, and so on16. The late 

1800’s and early 1900’s witnessed a creation of sensitivity in the companies towards its 

employees as some of the corporations started implementing welfare schemes which primarily 

focused on the retainment and welfare of the employees. During this period, there were 

instances where businessmen showed their philanthropic side by taking part in various social 

welfare activities. For example, the case of Marcy’s in the USA (1875), the company donated 

 
13 J. J. Asongu, The History of Corporate Social Responsibility, 1 (2) J. BUSINESS & PUBLIC POLICY, 8, 1-18 

(2007).  
14 Mauricio Andres Latapi Agudelo et al., A Literature Review of The History and Evolution of Corporate Social 

Responsibility, 4 (1), INT. J. CORPORATE SOCIAL RESPONSIBILITY, 3, 1-23 (2019). 
15 Id at 3.  
16 Abhishek Tripathi & Anupama Bains, Evolution of Corporate Social Responsibility: A Journey from 1700 BC 

till 21st Century, 1 (8) INT. J. ADVANCE RESEARCH 788, 788- 796 (2013)  
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a certain sum of money to an orphanage and in the case of “Pulman Palace Car Company”, a 

model industrial community was created with the aim of promoting welfare of its employees17.  

It was in the year 1953 that the word CSR was coined for the first time by Howard R. Bowen. 

Bowen in his publication titled “Social Responsibility of the Businessman” defined CSR as “a 

set of compulsory rules that both manager and the company owners must respect while 

pursuing policies, making decisions, or drawing strategic actions that are consistent with the 

expectations and values that permeate society”. He observed the impact of the big corporations 

in the society and emphasized on the fact that corporations could no longer deny their enormous 

impact on citizens and communities18.  

The 1960s were a pivotal time in the development of CSR. The initial environmental protests 

were led by political and social organizations raising concerns against the mindless exploitation 

of the natural resources by the big companies. This movement highlighted the concept of “iron 

law of responsibility” which mentioned the need for the involvement of the companies in 

catering to the societal needs. It was stated that refusal of the companies in undertaking 

responsibility would lead to them losing their social power and hence, in order to sustain that 

power, the companies need to look beyond their economic interests. Though considerable 

efforts were being made towards the implementation of the principle of CSR, it was only in the 

1970s where companies started designing well structured CSR programs and policies, as they 

begun focusing on different activities rather than just focusing only on philanthropic work. 

Many authors stated that the field of business and society lacked a widely acknowledged 

theoretical paradigm until 1975, and demanded more tangible progress in CSR conceptual 

framework, research, and policy creation19.  

Until 1990, the scope of CSR was restricted only to philanthropic work and it was only after 

1990 that scope and the concept of CSR was expanded and various new concepts and practices 

were introduced in it20. Carroll, a well-known researcher, revised his framework of CSR in 

1991, dividing it into four tiers in the shape of a pyramid: economic, legal, ethical, and 

charitable responsibility. The economic tier refers to the responsibility of the company in 

ensuring steady growth and profitability of the company. The legal tier emphasizes the 

responsibility of the company adhere to the all-legal compliances and ensuring that its 

operations does not violate any existing laws. The third tier, i.e., the ethical tier stresses that 

 
17 Id at 3. 
18 Fabrizio Mosca & Chiara Civera, The Evolution of CSR: An Integrated Approach, 1 SYMPHONYA EMERGING 

ISSUES IN MANAGEMENT, 18, 16-35 (2017).  
19 Tripathi & Bains, supra note 16 at 789.  
20 Id at 790.  
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the company’s operations should go beyond just the legal spectrum and ensure that they are 

conducting their operations in fair and ethical way. Lastly, the philanthropic tier refers to the 

company voluntarily providing services to the society. He stated that these responsibilities 

aren’t supposed to be fulfilled in the sequential order, but has to be fulfilled at all times21.  

IV. EMERGENCE OF CSR IN INDIA 
The concept of CSR in India can be traced back to the ancient period where the wealthy 

merchants would give a share of their profits for religious and charitable purposes such as 

construction of temples, feeding the poor etc. During those times, religion was the primary and 

the most influential factor that encouraged people to voluntarily contribute to the society22. 

During the Mauryan period, prominent philosopher Kautilya highlighted the need of ethical 

business practices and ethics. The necessity of sharing one's earnings with the poor has been 

highlighted in Indian texts on multiple occasions. Sharing and caring are deeply ingrained in 

our culture23. However, with the passage of time, it was realized that social responsibility 

actions were necessary to extend beyond just the realm of religion, in order to address the 

burning issues that plagued the society24.  

While the rest of the globe was embracing and becoming accustomed to the concept of CSR, 

India was already leading the way. The journey of evolution of CSR in India can be divided in 

four phases i.e., the pre-independence phase, independent movement phase, post-independence 

phase and post globalization phase.  

Phase 1 (1850- 1914): Pre- Independence 

During this 1st phase, CSR in India was of altruistic and charitable nature and was 

predominantly influenced by conservative principles, religion, culture and industrialization. 

Wealthy businessmen would donate some portion of their profits on charitable work such as 

setting up of religious institutions and temples, digging of ponds, helping the poor and the 

needy during any kind of natural disaster etc.25.  

After colonization, the strategy of CSR underwent a significant change. During Europe's 

Industrial Revolution in the eighteenth century, it became feasible to expand the size of 

corporate operations, resulting in large-scale enterprises with a bigger impact on not just their 

 
21 A. B. Carroll, A Three Dimensional Conceptual Model of Corporate Performance, 4 (4) ACADEMY OF 

MANAGEMENT REVIEW, 497-505 (1979).  
22 Saloni Gautam, Evolution of Corporate Social Responsibility in India, LEGUM VOX,  

https://legumvox.in/evolution-of-corporate-social-responsibility-in-india/ 
23 Evolution of CSR in India, SOUL ACE (Jul. 23, 2019), https://www.soulace.in/blog/evolution-of-csr-in-india/.  
24 Gautam, supra note 22.  
25 Jana Foundation , supra note 5 at 6. 
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employees, but also their customers and communities. This revolution facilitated large scale 

production, leading it into their expansion in other countries as well. This led to the emergence 

on large scale businesses in India such as Tata, Baja etc. These corporations not only built 

massive manufacturing facilities that generated huge revenues and profits for them, but they 

also were involved in a variety of social projects such as education, health, and community 

service26.  

Phase 2 (1910- 1960): Independence movement 

Mahatma Gandhi created the notion of "trusteeship" during the independence movement, 

which stated that businessmen should utilize their money to serve the ordinary man as well. 

Gandhi referred to business entities as the “modern temples in India” as they had a significant 

sanctity and importance in the society. The Companies were encouraged to take up societal 

works such as setting up of trusts for colleges, research and training institutions etc. thereby 

promoting the economic and social development of the country. The trusts established by the 

corporate giants also focused in the areas of rural development, empowerment of women etc.  

with the objective of bringing about a social reform in the country. During this period, majority 

of the philanthropic works were also driven by political motives as they also played a key role 

in the freedom struggle. The CSR work in this particular phase primarily focused on the societal 

development of the country and initiatives taken with the objective of contributing towards 

national interest27.  

Phase 3 (1950-1990): Post Independence 

The phase witnessed the establishment of Public Sector Undertakings (PSU) to guarantee 

greater income distribution in the society. They were established with the goal of providing 

mass employment and the development of distant rural areas. Such initiatives were launched 

with economic concerns in mind, but with social concern as a primary goal. With the numerous 

restrictions on the private sector and the policies on the industrial licensing and taxes, the 

corporates began to engage in various fraudulent practices. This necessitated the 

implementation of appropriate legislation on corporate governance, labour and environmental 

issues. Due to the low success rate of the PSUs, the focus shifted to the private sector industry 

and this sector began to get actively involved in the social and economic development of the 

country. It was in the year 1965 that a separate workshop was conducted on CSR and it was 

 
26 Sushil Kumar Dixit & Sarita Dixit, Evolution of CSR in India: Indian Roots in Emerging Context, 14 (2) J. 

ADVANCES AND SCHOLARLY RESEARCHES IN ALLIED EDUCATION, 1883, 1883-1887 (2018).  
27 Varun Kumar Kadambala & Prabhat Chalmeti, Corporate Social Responsibility-Emerging Trends in India: A 

Descriptive Study, 6 (7) IJMRR, 916, 914-922 (2016).  
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attended by various political leaders, businessmen and other prominent personalities. This 

workshop focused on the need for the corporates to undertake social accountability and 

transparency28.   

Phase 4 (1991 and onwards): Post globalization 

From this phase onwards, the companies began to realize that CSR isn’t just a philanthropic or 

social work that the companies may or may not undertake, but it a responsibility that the 

company has to undertake for the overall growth and development of the society from all 

spheres.  The economic growth of the country witnessed a sudden spike due the relaxed 

licensing system and also primarily due to the globalization, privatization and liberalization of 

the Indian economy. This accelerated industrial progress, allowing businesses to make greater 

contributions to social responsibility. With the expansion of the number of private companies, 

the government decided to put the onus on the private sector to undertake the societal 

responsibilities. The corporates are being made responsible to owners, managers, other target 

environments and the public at large29.  

V. LEGAL EVOLUTION OF CSR IN INDIA 
Due to the growing popularity of CSR in India, different institutions, including the government, 

have issued numerous guidelines to corporations in order to direct their attention to specific 

social development efforts. Some of the guidelines issued on CSR are from the “Department 

of public enterprises (DPE), 2011”, “National Voluntary Guidelines (NVG), 2012” by MCA 

and SEBI. The National Voluntary Guidelines are applicable to all companies irrespective of 

their size, sector or location30. Similarly in the year 2011, MCA issued the “National Voluntary 

Guidelines on Social, Environmental and Economic Responsibilities of Business (ESG 

Guidelines)”. After that, the Indian government has taken a number of additional steps to 

address CSR concerns, including requiring CPSEs to set a CSR budget. 

2013 was a historical year for the growth and development of CSR in India as it was in this 

year that the Companies Act, 2013 by way of section 135 read with the Companies (Corporate 

Social Responsibility Policy Rules) 2014, made the CSR practice mandatory for the companies 

with “net worth, turnover and net profit is above 500 crores, 1,000 crores and 5 crores 

 
28 Kuldeep Kumar Chauhan & Shuchi Dawra, Corporate Social Responsibility (CSR) in India – Evolution and 

Challenges ( From Ancient Period to Present Age), 15 (22) INT. J. APPLIED BUSINESS AND ECONOMIC RESEARCH, 

26, 23-36 (2017).   
29 Seema Sharma, Corporate Social Responsibility in India: Emerging Discourse & Concerns, 48 (4) INDIAN J. 

INDUSTRIAL RELATIONS, 582, 582-596 (2013).  
30 Amit Kumar Thakur & Manipadma Dutta, A Study on the Evolution of the Regulatory Framework on CSR 

Linking to Various Amendments in the Companies Act, 2013, 8 (7) INT. J. CURRENT ADVANCED RESEARCH, 19566, 

19566-19569 (2019).  
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respectively. The above-mentioned companies have to spend at least 2% of their last three 

years’ average net profits on CSR activities as specified under schedule VII to the Act”. This 

Act is applicable to a holding company, a subsidiary company and also includes a foreign 

company with a branch or project office in India. The companies which are eligible to practice 

CSR are also required to form a separate CSR Committee which shall include a minimum of 3 

directors of the company and one of these three directors shall be acting as an independent 

director. In case of an unlisted company or a private company, it can have its CSR committee 

without any independent director if an independent director is not required31.  

A company's CSR policy should ensure that any surplus generated by CSR activities does not 

become part of the company's profits. The CSR corpus should include the following items, 

according to CSR policy: a) 2% of average net profit; b) any income resulting from it; c) surplus 

from CSR efforts. Companies may join hands with other companies to carry out CSR activities, 

and any costs incurred as a result of such collaborations will be counted under CSR spending. 

All companies covered to Section 135 (1) of the Act must report the details of their CSR 

activities in the Director's Report and on the company's website in the prescribed format. 

Earlier, in the event that a corporation fails to spend 2% of its average net profit, the 

justification for this should be stated in the annual board report32. 

On July 26, 2019, the Lok Sabha passed the Companies (Amendment) Bill, 2019 with the 

objective of strengthening the CSR compliances, transferring certain responsibilities to 

NCLAT and re-categorizing certain offences as civil offences33. In a data released by the MCA, 

a total of 19,933 companies needed to comply with the CSR regulations for the financial year 

2016-17 but out of those only 10,465 companies practiced the CSR policy. According to the 

data, in the financial years 2014-17, more than 51% of the companies who were by law 

mandated to practice CSR, did not meet the CSR compliance. Therefore, the 2019 amendment 

aims to include all qualified organisations in the CSR network, thereby boosting CSR 

compliance. The proposed amendment will benefit companies that have not yet invested in 

CSR as they will be able to reap the benefits of being a part of a societal transformation that 

addresses both social and environmental issues34. The new amendment provides a penalty for 

the non-compliance of CSR regulations as provided under the Act by the companies. The Act 

 
31 Priyanka Chhaparia & Mummun Jha, Corporate Social Responsibility in India: The Legal Evolution of CSR 

Policy, 13 (1) AMITY GLOBAL BUSINESS .L. REV., 82, 79-84, (2018).  
32 Jana Foundation , supra note 5 at 6 
33 Kumar & Thakur, supra note 30 at 19568.  
34 Thakur Amit Kumar & Datta Manipadma, The Newer Paradigms to Link Corporate Social Responsibility (CSR) 

with Sustainable Development Goals (SDG’s), 6 (1) ADVANCE IN ECONOMICS AND BUSINESS MANAGEMENT, 

(2019).  
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would now impose a fine and imprisonment up to three years or both if the CSR fund remain 

unspent.  

VI. CSR IN TATA GROUP 
TATA is one of India's most prestigious companies. Steel, vehicles, telecommunications, 

software, and consumer goods are all part of one large group. The TATA group is made up of 

more than 80 companies. The Company holds the distinction of being India's largest private 

sector employer, with over two lakh workers working in several fields. From the beginning, 

the Company has been noted for its philanthropic efforts. In fact, TATA was the first company 

in India to implement “Labour Welfare Measures”. The TATA company along with Sidney 

and Beatrice Webb, Founders of the London School of Economics, created a memorandum of 

health in the city of Jamshedpur in the year 1912.  Other societal works done by the company 

were: 

• Providing free medical aid in the year 1915 

• Instituting a welfare department in 1917 

• Introduction of Workers provident Fund and Workmen’s compensation in 1920 

• Providing Maternity benefits to the women in 1928 etc35. 

In 1892, the founder of TATA Group, Mr. Jamshedji Tata, provided scholarships to students 

who performed well and wished to pursue further studies abroad. The Tata group established 

the country's first “Science centre and Atomic research” facility. The founder of the TATA 

group stated that “In a free enterprise, the community is not just another stakeholder in business 

but is in fact the very purpose of its existence”36.  

Every year, the Company donates 8 to 14 percent of its net income to a variety of philanthropic 

causes through its trusts.  

The approach of the TATA group towards CSR are as follows: 

• Developing ground-breaking solutions to large-scale societal problems using the 

organization's core skills. 

• Volunteering for activities that are relevant to the needs of the society in which TATA 

works. 

• Making a contribution to community betterment initiatives. 

 
35 Humayun Rahman & Ram Singh, An Overview CSR Taken By TATA Group, 9 (1) INT. J. DEVELOPMENT 

RESEARCH, 25486, 25485-25489 (2019).  
36 Amit Kumar Srivastava et al., Corporate Social Responsibility: A Case Study of TATA Group, 3 (5) J. BUSINESS 

& MANAGEMENT, 20, 17-27 (2012).   
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• Associating with a chosen group of non-government, civil society, and government 

groups. 

• Assisting with large-scale disaster management efforts37. 

VII. CONCLUSION 
It is evident that the corporates are a key stakeholder in the sustainable development of the 

society. The companies have understood the significance of not only caring about its 

stakeholders but also the society at large. The scope of and importance of CSR has constantly 

changed and evolved and in its current innovative form, encompasses a wide area range of 

societal responsibilities. In the fiercely competitive world, image of a responsible enterprise 

plays a significant role in increasing its market share. Hence, many companies use CSR to drive 

its competitive edge. The bigger players are even found to collaborate in the CSR 

responsibilities to bring in the synergies, skill, knowledge and resources to execute CSR 

projects on a much larger scale. The increasing transparency will eventually lead to better 

collaboration among the industries, thereby ensuring a better societal development.  

***** 

 
37 Aakash A Aade & Hanisha A Chhabra, Corporate Social Responsibility- A Case Study on TCS, SSRN (Jun. 29, 

2020), https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3637794.  
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