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Social Media Communication    
 

ABHIGYAN PRAKASH
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  ABSTRACT 
The pervasive and ubiquitous nature of social media in our lives has compelled us to 

rethink the way in which we communicate. This research paper uses the concepts of 

Kaplan et al  to define what social media exactly means and how it can be classified into 

segments where applications can be grouped together. 

One of the major benefits of social media communication is social media activism.  

Schejter, Amit & Tirosh, Noam. (2015) select the framework of social justice, the concept 

of utilitarianism and its influence on media policy while comparing the theories of John 

Rawls and Amartya Sen for a new framework for social media. 

Most businesses have also come to realize and harness the power of social media. Many 

small businesses have newly sprung up keeping these advantages in the picture as they 

are aware of its capability in boosting their product advertisements and media presence 

in influencing millions of users. 

Another field that has located its footing in leveraging the power of social media is social 

media activism. The mass appeal of such a platform reaching the most remote corners of 

the world promptly wins over traditional activism. The information dispersed to the 

general public can be catapulted to the top of the trending list by applying suitable 

hashtags or tagging multiple people, including distinguished personalities or making 

location check-ins. The more people adopt such methods, the more traction the cause 

gains. Certain hashtags like #MeToo and #BlackLivesMatter have assumed the centre 

stage in determining the role of social media in voicing opinions of people who find the 

cause worth fighting for. 

 

I. INTRODUCTION 
The concept of six degrees of separation finds its basis on the premise that any two persons in 

the world can be connected by a maximum of six links in the chain of connections that ties all 

of humanity together. This is also known as the ‘six handshakes rule’. The use of social media 

as a means of communication is so widespread that it may have diminished this number 

significantly. With so much so as a click, we instantly connect to people, their ideas, their 

opinions and partake in sharing and propagating our views to them. In addition to that, the 

 
1  Author is a Student at NMIMS Kirit P. Mehta School of Law, Mumbai, India. 

https://www.ijlmh.com/
https://www.ijlmh.com/


 
4387 International Journal of Law Management & Humanities [Vol. 4 Iss 3; 4386] 

© 2021. International Journal of Law Management & Humanities   [ISSN 2581-5369] 

manner of conversation itself seems to rely on the latest trends floating around on the web. 

Social media refers to the combination of all web-based technologies that enable us to network 

with the world around us, form virtual communities or groups with like-minded people and 

post or consume content to generate a brand new source of livelihood completely relying on 

social media websites. There are myriad benefits of a platform where people can express 

themselves freely. However, the very notion of promoting freedom of speech and expression 

can be easily turned on its head and pose as a major disadvantage with no solid enforcement of 

laws to hold them accountable for their misuse.   

Most businesses have also come to realize and harness the power of social media. Many small 

businesses have newly sprung up keeping these advantages in the picture as they are aware of 

its capability in boosting their product advertisements and media presence in influencing 

millions of users. While it is extremely economical and very promising, much research needs 

to be performed beforehand to extrapolate the type of engaging content that drives the 

demographic they are trying to target, while not omitting the latest hashtags or trends. 

Another field that has located its footing in leveraging the power of social media is social media 

activism. The mass appeal of such a platform reaching the most remote corners of the world 

promptly wins over traditional activism. The information dispersed to the general public can 

be catapulted to the top of the trending list by applying suitable hashtags or tagging multiple 

people, including distinguished personalities or making location check-ins. The more people 

adopt such methods, the more traction the cause gains. Certain hashtags like #MeToo and 

#BlackLivesMatter have assumed the centre stage in determining the role of social media in 

voicing opinions of people who find the cause worth fighting for.  

(A) Research Objective 

The major objectives of this paper are - 

(1) To understand the advantages and disadvantages of social media as a powerful 

communication tool 

(2) To analyze the impact social media holds as a tool for media activism 

(3) To assess the role of hashtags as an effective means of delivering information 

(B) Research Questions  

The following questions can be formulated thus - 

(1) What are the advantages and disadvantages of social media as a powerful 

communication tool? 

https://www.ijlmh.com/
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(2) What is the impact of social media as a tool for media activism? 

(3) What is the role of hashtags as an effective means of delivering information? 

(C) Review of Literature 

The pervasive and ubiquitous nature of social media in our lives has compelled us to rethink 

the way in which we communicate. This research paper uses the concepts of Kaplan et al[1]2 

to define what social media exactly means and how it can be classified into segments where 

applications can be grouped together. Kaplan et al also end with tips for companies interested 

in utilizing social media.  

Social media plays multifaceted roles in various areas. Ansari et al[6] examine the usefulness 

of social media in education and learning and how the learner’s performance is affected by 

such platforms. Appel et al[7] explore the fate of social media in marketing and identify themes 

that can play an impactful role for social media in future.  

One of the major benefits of social media communication is social media activism.  Schejter, 

Amit & Tirosh, Noam. (2015) [12] select the framework of social justice, the concept of 

utilitarianism and its influence on media policy while comparing the theories of John Rawls 

and Amartya Sen for a new framework for social media.  

The focus then shifts onto a specific case of media activism, namely the Black Lives Matter 

movement for which Mundt et al[16] performs a case study that analyses interviews with BLM 

groups and data from social media accounts and the capabilities of social media as a mobilizing, 

as a coalition-building and as a narration augmentation tool.  

A report on social media communication during the BLM movement will be incomplete 

without mentioning its primary tool, the hashtag #blacklivesmatter. Fedushko et al[17] 

analyses hashtags, their usage of social media platforms like Instagram, Facebook, and Twitter 

and argue that the hashtag is one of the best tools for distributing and archiving information 

online. Pew Research Center[18] performs a complete analysis of the usage of the BLM 

hashtag from July 2016 to May 2018 and the topics of discussion that revolved around the 

usage of this hashtag. It provides deep insight into how a simple search of suitable hashtags 

can play a major role in understanding the cause.  

Finally, Mundt et al[16] outline certain challenges and risks associated with the usage of social 

media. Social media can also have various negative consequences on users. Clive Thomson [5] 

 
2 Kaplan, Andreas & Haenlein, Michael. (2010). Users of the World, Unite! The Challenges and Opportunities of 

Social Media. Business Horizons. 53. 59-68. 10.1016/j.bushor.2009.09.003. 
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describes how the need for social media is established in our minds to such an extent that we 

feel like we cannot function without it. He terms this “social proprioception” which he says 

acts as a sixth sense to users. Barnes[9] explores the consequences of posting personal 

information online versus the need for privacy which pulls users into a privacy paradox. It also 

discusses resolutions and measures to be taken to settle this privacy paradox.  

II. AN OVERVIEW OF SOCIAL MEDIA AND ITS IMPACT ON SOCIETY 
The term ‘Social Media’ can be defined as the collective usage of web and mobile technological 

solutions that facilitate communication and interaction amongst its users. Social media can also 

be referred to as  "a group of Internet-based applications that build on the ideological and 

technological foundations of Web 2.0, and that allow the creation and exchange of user-

generated content." [1]. By providing instant accessibility of information and connectivity with 

fellow users, social media has completely transformed the horizon of communication for 

companies, societies as well as individuals.   

(A) Brief History of Social Media 

A major spurt of growth and development of the internet was witnessed in the 20th century 

with the advent of ARPANET. The late 90s and 21st century saw the massive growth of social 

media websites. This boost of such platforms led to a total transmutation of interaction. Virtual 

networks of organisations and individuals began to emerge everywhere.  Famous social media 

websites of the time included Friendster, MySpace, LunarStorm, Six degrees, Wikipedia, 

LastFM, Hi5, LinkedIn, Facebook, Yahoo! 360 and YouTube. [2]3 In recent times, however, 

we see the emergence of platforms where the long textual format is outmoded by images and 

videos (Instagram or Snapchat). Social media has charted a long way from the likes of telegraph 

network to send and receive messages over long distances[3]4 to a tap of a phone screen in a 

matter of seconds and continues to develop.  

(B) Classification of Social Media 

In their Business Horizons article from 2010 [1], Kaplan and Haenlein prepared a classification 

scheme for determining various types of social media making use of theories from the social 

presence, media richness, self-presentation and self-disclosure. They proposed six different 

 
3 Edosomwan, Simeon & Prakasan, S.K. & Watson, J. & Seymour, T.. (2011). The history of social media and its 

impact on business. Journal of Applied Management and Entrepreneurship. 16. 79-91.  

 
4 Ritholz, B. History of social media. Retrieved December 05, 2010,  

http://www.ritholtz.com/blog/2010/12/history-of-social-media/ 
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types of social media:  blogs and microblogs (Twitter), collaborative projects (Wikipedia), 

social networking sites (Instagram), content communities (Youtube), virtual game worlds (Call 

of Duty) and virtual social worlds (Second Life).  

(C) Impact on Society  

According to Oberlo[4]5, statistics for social media indicate an approximation of 3.5 billion 

users as of 2021 and the number is on the rise. This is estimated to be equal to 45% of the total 

population. People prefer short and frequent communications as opposed to lengthy letters and 

the wait time for responses has also reduced significantly. Micro-blogging sites like Twitter 

have imprinted the idea that small bursts of expressions succeed as the predominant style of 

online conversation since the attention span of the common user seems to be declining. The 

tools also aid in notifying us with the latest updates from our social contacts. According to 

Clive Thompson [5]6, these tools induce ‘social proprioception’ which guide us in developing 

behavioral norms according to an imagined audience, that is, our connections. It fills us with a 

sense of being connected to several nodes of our community without any direct contact.  

Such popularity of social media in our lives comes with its own set of advantages and 

disadvantages. Following are some of the major advantages -  

1. Tool for education/employment: A study has recently proved that social media enables 

better student engagement via collaborative learning which ultimately leads to better 

overall performance [6]7. As a tool for employment, LinkedIn has stepped forward as a 

major industry leader which helps the users connect to recruiters, fellow aspirants and 

hiring managers and maintain profiles to let them know they are looking for 

opportunities.  

2. Online access to healthcare information: With the advent of social media, one can make 

virtual appointments with doctors and consult them online. While this feature comes 

with its own set of risks such as identity theft, if used properly, this tool can save time 

and effort from patients who can receive consultations from the comfort of their homes. 

3. Business/marketing strategies:  The true influence of social media can be witnessed by 

the decision-making choices a consumer makes while buying a product. By tapping the 

power of social media ads while scrolling through the feed, a user is prone to align 

 
5 Oberlo, https://www.oberlo.in/blog/social-media-marketing-statistics 
6 Thompson, C.; Clive Thompson on How Twitter Creates a Social Sixth Sense, 

http://www.wired.com/techbiz/media/magazine/15-07/st_thompson, 2007. 
7 Ansari, J.A.N., Khan, N.A. Exploring the role of social media in collaborative learning the new domain of 

learning. Smart Learn. Environ. 7, 9 (2020). https://doi.org/10.1186/s40561-020-00118-7 
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https://www.ijlmh.com/
https://www.oberlo.in/blog/social-media-marketing-statistics
http://www.wired.com/techbiz/media/magazine/15-07/st_thompson
https://doi.org/10.1186/s40561-020-00118-7


 
4391 International Journal of Law Management & Humanities [Vol. 4 Iss 3; 4386] 

© 2021. International Journal of Law Management & Humanities   [ISSN 2581-5369] 

himself with the opinions generated by the company on these media sites. Social media 

has moved beyond its original purpose of connecting people to the integration of 

business websites and made social media ubiquitous or have an “Omni-social” 

presence. [7]8  

4. Disaster relief: Social media helps mobilize volunteer groups and helps to increase 

individual participation. Various measures like Facebook Security Check or scraping 

of tweets can be used for data analysis to prepare and deliver relief efforts. For example, 

in the aftermath of the March 2011 earthquake in Japan, users flocked to YouTube and 

Twitter to post messages and videos, as well as to keep up with the latest news on the 

catastrophic natural disaster. 

5. Social justice: The Internet is decentralized and allows for equal representation for all 

sections with a very cost-effective model. Its ability to break down barriers and instantly 

convey information logistically eases social justice campaigns by a great deal. In 

restrictive nation-states, when information can be easily skewed to the likes of 

government or corporations, this provides a platform for the citizens to voice their 

opinions. Hence, these platforms also provide powerful tools for political protests.  

The above advantages capture just a basic snapshot in a whole plethora of applications. 

However, there is a flip side to everything. Social media is no exception. Following are a few 

disadvantages of using social media -  

1. Data privacy: Privacy is a big issue in the sea of virtual networks floating around online. 

This is especially serious when underage kids are the target of malicious users. 

Harassment, scams, misuse of personal information or cyberstalking are amongst such 

dangerous issues. According to article 6 of the GDPR, making use of a user’s data is 

only legal “when the individual gives consent to the processing of the personal data for 

a specific purpose”[8]9. But users are indeed worried about their privacy but do not 

seem to correct their online behaviours accordingly. This has been coined as the 

“privacy paradox”[9]10.  

 
8 Appel, G., Grewal, L., Hadi, R. et al. The future of social media in marketing. J. of the Acad. Mark. Sci. 48, 79–

95 (2020). https://doi.org/10.1007/s11747-019-00695-1 
9 GENERAL DATA PROTECTION REGULATION (GDPR) https://gdpr-info.eu/art-6-gdpr/ 
10 Barnes, S. (2006). A privacy paradox: Social networking in the United States. 
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2. Addiction: Social media addiction can lead to a person’s inability to form meaningful 

relationships in reality. As a result, depression and mental health are on a rise amongst 

adolescents. [10]11.  

3. Decreased productivity: Extensive usage of these platforms can lead to decreased 

attention span, sleep deprivation, “inside-the-box” thinking, “herd mentality” or 

deterioration of mental health. The Netflix documentary “The Social Dilemma” 

explores these topics in detail whereby they shed light on the “attention extraction 

model” used in algorithms to keep users hooked to their phones as much as 

possible.[11]12 

III. SOCIAL MEDIA AS A TOOL FOR ACTIVISM 
According to Schejter and Tirosh[12]13, four features enable social media to generate influence 

namely, interactivity, mobility, abundance, and multi-mediality. Communication methods of 

the past only provided a unidirectional mode of communication. The telephone, while being 

synchronous, was very weak in being socially effective as the only audio signals could be 

transferred. Social media solves these issues by adding a computer-mediated quality to 

mediated connections. The challenge comes when we begin to realize how the richness and 

presence of this media can be used for realizing democratizing functions. It creates a platform 

where people can not only share content but collaborate and co-create and become deeply 

involved in social movements. Since social media is the frontrunner for freedom of speech and 

provides free access to information, the dominant theme that emerges is the juxtaposition of 

cabinets and the common people. The landscape of these social movements has been expanded 

by social media to an extent where stakeholders can not only organize movements but also 

allow for a grassroots level of activism or “bottom-up activism”[13]14. It is also much more 

feasible to arrange crowdfunding campaigns. Cascading information via networks is also much 

simpler and makes the chain of influence much bigger. 

Social movements broadly have three main aspects: 

1) They tend to be conflicting and have recognized opposing supporters;  

 
11 Twenge JM, Joiner TE, Rogers ML, Martin GN. Increases in Depressive Symptoms, Suicide-Related Outcomes, 

and Suicide Rates Among U.S. Adolescents After 2010 and Links to Increased New Media Screen Time. Clinical 

Psychological Science. 2018;6(1):3-17. doi:10.1177/2167702617723376 
12 “The Social Dilemma”: How attention extraction destroys truth (for social media users) 

https://www.billsmediacommentary.com/?p=11021 
13 Schejter, Amit & Tirosh, Noam. (2015). “Seek the meek, seek the just”: Social media and social justice. 

Telecommunications Policy. 39. 10.1016/j.telpol.2015.08.002. 
14 Sandra González-Bailón. 2013. Online social networks and bottom-up politics. (2013). 

https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2246663 
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2) They are usually hierarchical through the formation of dense open networks 

3) they aim to develop, sustain and share collective notions 

Social media helps provide a platform for social movements to prosper through the following 

mechanisms. 

1) They help in organizing internally, hire and connect, gather for and regulate direct 

responses 

2) They help in disseminating movement structures autonomously of the mainstream and 

debate, plan or decide. 

3) They aid in attacking ideological opponents, surveil the surveilling, and,  maintain 

protest artefacts. 

(A) Social Movement Organizations (SMOs) and Online activism 

Social Movement Organizations provide for the organizing component of social movements. 

McCarthy and Zald[14]15 define an SMO “as an entity consisting of an assembly of people that 

deliberately attempts to change individuals, established cultural norms, status quo, institutions 

and structures, and/or to redistribute wealth.” They have various advantages over isolated 

individuals activists. They provide structure and leadership and generate social and intellectual 

capital. Claims have been made that online activism calls for a decentralized structure where 

the levels of hierarchy are broken down and made into horizontal levels of participation where 

anyone can contribute to any risk level of activism. But proponents of online activism reject 

this idea and claim that mass level participation in a horizontal structure creates holes and 

therefore, is not sustainable for online activism. Research done by Bailon et al[13] shows that 

online activism by individuals operating on their own level may lead to easy polarization of 

views whereas SMOs help in obtaining the middle ground. Social media can also lead to high 

levels of noise amongst individuals and inhibit original thinking if one is not careful enough to 

not be caught into what is known as the “herd mentality”. 

1. SMOs and #BlackLivesMatter  

The Black Lives Matter (BLM) movement began when Alicia Garzia, who is a co-founder of 

this movement, shared the hashtag #BlackLivesMatter in 2013 over the murder of a black boy 

named Trayvon Martin. It initially found its footing online and was mostly limited to the 

platforms of Facebook and Twitter to spread the theme. Following the tragic murder of George 

 
15 John D. McCarthy and Mayer N. Zald. 1977. Resource mobilization and social movements: A partial theory. 

American journal of sociology 82, 6 (1977), 1212– 1241. http://www.journals.uchicago.edu/doi/abs/10.1086/226 

464 
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Floyd, this movement has now exploded and metamorphosized into a global human right 

movement, taking an online movement offline with protests taking place worldwide against 

institutionalized racism.  

A study conducted by Bozarth et al[15]16 reveals that SMOs championing for 

#BlackLivesMatter saw significantly more direct contribution, commitment, resource pooling 

by various SMOs for knowledge sharing and community building than non SMOs or even 

individual accounts on Twitter. SMOs help in organizing “light” activism, such as signing 

petitions, lobbying politicians or reporting incidents and help mould them into “heavier” 

activism, both offline and online. 

(B) BLM and Social Media 

Mundt et al[16]17 have identified three major avenues where social media has helped channel 

the BLM movement.  

(1) for assembling interior and outer support,  

(2) for creating coalitions among various BLM groups and other social campaigns 

(3) for guiding the narrative of the campaign. 

1. Social Media for Mobilizing Groups 

According to the analysis of the interviews done by Mundt et al[16], the majority of the activists 

found social media to be a facilitator in helping them build ties to other activists or BLM leaders 

in sharing their experiences and coordinate efforts, both online and offline. Social media 

enables us to form both strong ties and weak ties. Stronger ties are far more reliable than weaker 

ties whereas weak ties play a crucial role in broadcasting information. A persisting problem 

called forth by BLM leaders was the attrition of leadership resulting from burnout. In such a 

situation, having the ability to connect with fellow empathizers and share details online was 

reportedly the root of continuing impetus and undying passion for the cause. The powerful 

nexus of BLM activists implies that social media helps to maintain connections among 

volunteers that surpass the vulnerability of “weak ties”. 

2. Social Media for Building Alliances 

According to the BLM activists, forming connections with groups from other social movements 

online required no set of guidelines. For example, some connections formed coalitions between 

 
16 Bozarth, Lia and Budak, Ceren, Social Movement Organizations in Online Movements (November 9, 2017). 

Available at SSRN: https://ssrn.com/abstract=3068546 or http://dx.doi.org/10.2139/ssrn.3068546 
17 Mundt, Marcia & Ross, Karen & Burnett, Charla. (2018). Scaling Social Movements Through Social Media: 

The Case of Black Lives Matter. Social Media + Society. 4. 205630511880791. 10.1177/2056305118807911. 
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groups from other movements under the umbrella of #BlackLivesMatter or related group 

names. Such groups emphasized how this kind of partnership was expedited by performing so 

much so as a routine search for “Black Lives Matter” online. By switching gears of movement 

and collecting information from different groups, social media plays a decisive part in raising 

awareness about the systemic nature of oppression across diverse cultures and also enables 

people suffering from a similar sentiment of institutional marginalization to forge relationships 

and operate collectively to confront these injustices. 

3. Social Media for Narrative Augmentation 

Social media allows activists to run their own narratives, thus encouraging an easy flow of 

knowledge and visibility into the issues raised by the cause. This strikes a contrast to the 

portrayal of the BLM campaign amongst traditional and mainstream forms of media. 

Furthermore, social media tools promote the propagation of narratives that are preferable to the 

activists through features such as “repost” or “share” options. Given the importance of the ever-

changing nature of discursive or cultural transformations and the scale of social movements, 

this illuminates the role social media has on the widening of the impact of the BLM movement.  

The next chapter explores the primary tool of the BLM movement, the hashtag 

#blacklivesmatter and how it impacts the movement. 

IV. USE OF HASHTAGS AND THEIR ROLE IN ACTIVISM 
Fedushko et al[17]18  performed an analysis of usage of hashtags on social networks like 

Twitter, Facebook and Instagram and concluded that a hashtag is arguably one of the best 

means of archiving and distributing information online. A hashtag refers to a keyword preceded 

by the hash (#) symbol which was started by a group of micro-bloggers for generating the flow 

of information based on topics of interest or trends. It is used to classify topics, merge opinions 

and ease the online exchange of information. Moreover, there is no regulation for posts 

containing hashtags. A study conducted by Instagram in 2014 reveals that at least 88% of the 

brands had one original hashtag per post and posts with at least one hashtag gained 12.6% 

additional reach. Hashtags, therefore, are a significant breakthrough in directing the flow of 

information amongst various social networks, which enables proponents of a cause to hold 

influence over certain matters of interest. 

Hashtags can be classified into three types.  

 
18 Fedushko, Solomia & Syerov, Yuriy & Kolos, Sofia. (2019). Hashtag as а Way of Archiving and Distributing 

Information on the Internet. 
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1. Branded Hashtags - These hashtags are individual to a business, for example, the 

company name, the motto or the product. It can also be created by a group affiliated 

with the cause. These branded hashtags are devised to distribute the brand's unique 

content to the target audience.  

2. Community Hashtag - They connect viewers to a specific issue of interest and can be 

indirectly related to business projects. The community hashtags are meant for a  wide-

ranging audience. 

3. Campaign Hashtag - Where branded and community hashtags are usually used for 

long-term collaborations, campaign hashtags are short-lived in nature as they support 

specific campaigns. This results in groups promoting the campaign activities for the 

cause to attain maximum reach and then quit supporting it when the campaign has 

ended.  

The BLM hashtag #blacklivesmatter falls largely under the category of community hashtags 

with a few sporadic and directed movements making use of campaign hashtags as well. 

(A) An Analysis of the Hashtag #blacklivesmatter 

A survey done by Pew Research Center[18]19 examines the volume of tweets using the BLM 

hashtag, its usage over time and how it relates to the topics outlined via conversations around 

the hashtag. 

The research states that the hashtag was used nearly thirty million times on Twitter from July 

2013 to May 2018 and has only seen a periodic increase in its usage as a response to actual 

events happening around the world.  The counter hashtags #BlueLivesMatter( a pro-police 

slogan) and #AllLivesMatter( a slogan stating the idea that all lives, whether black or white, 

matter equally) also saw a substantial increase in usage just as the BLM movement gained 

momentum. The research also found various issues related to these hashtags primarily include 

“fatal encounters with the police”, “violence”, “law enforcement”, “politicians and political 

parties”, “race” and “protests”. They finally draw the following conclusions 

1. Mention of race and law enforcement are the issues most commonly talked about. 

A quarter of the tweets speak of race, 21% of police and law enforcement, 18% of 

violent acts, 12% of protests, 11% of fatal police encounters and 8% of political parties. 

2. Mentions of protests and encounters are common only during some periods in time. 

 
19 Pew Research Center, July 2018, “Activism in the Social Media Age” 
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3. Mentions of politicians and political parties are uncommon but exercise control over 

the conversation from time to time.  

(B) Interpreting the Role of Hashtags in the BLM Movement 

According to Professor Jeffrey Stewart, “Black Lives Matter has shifted the focus of Black 

Studies Programs, from focusing on the positive contributions to integrating the real problems 

of black people into what has been historically an empowerment narrative.” [19]20 

With the data obtained as part of the research above, we can easily conclude that hashtags are 

more than just symbols or letters. The hashtags #blacklivesmatter or other hashtags and the 

movements that follow spark a new transnational space for causes that form the backdrop of 

socio-political movements, and since anything on the internet has the lifespan of eternity, the 

usage of such useful tools will only increase in future.   

Having said that, it is also important to note that the picture painted through the above research 

might sound just too enticing. Social media, after all, is not free of vices. In the next chapter, 

we explore the challenges and risks associated with social media communication.  

V. CHALLENGES AND RISKS  
As per the administrators (Mundt et al[16]), social media cannot drive or sustain social 

movements for social revolution on its own. Genuine reform can only be accomplished when 

such platforms are coupled with the traditional methods of coordinating movements. Despite 

social media providing opportunities for the BLM movement, they also decrease chances of 

expanding its reach by placing limits on group leaders to determine who is a part of the 

movement or not or by not being able to exercise proper control on how its central tool, the 

hashtag #blacklivesmatter is being used or misused. The groups supporting the BLM 

movement also do not always fit within the movement due to the large gamut of issues involved 

in dealing with racism and differences in the engagement levels for addressing social injustice 

against black lives. These findings are suggestive of the catchy nature of the #blacklivesmatter 

hashtag which brings so many issues under the Black Lives Matter umbrella that it can also be 

misused for advertising counter-messages. This suggests that social media is geared more 

towards framing “sticky” or “spreadable” content to make users return and spend longer 

periods on the sites as the open-ended quality of such platforms “leads to audiences using 

content in unanticipated ways as they retrofit material to the contours of their particular 

 
20 Interview with Jeffrey Stewart, Professor of Black Studies, University of California, Santa Barbara, April 2016 
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community”[20]21. One of the examples in which this seems to have manifested belongs to the 

comments from the counter movement #AllLivesMatter. 

Another rising political struggle concerns legislation such as the Freedom of Information Act 

against sites like WikiLeaks, revealing state or corporate secrets. One can find contrasting 

views between the democratic ideals of a government and secrecy within the government. 

Privacy and opacity are voiced for ordinary citizens whereas transparency is defended for 

businesses and political organizations. The Uppsala Declaration of the Pirate Party 

International states that a “democratic society needs a transparent state and non-transparent 

citizens”, an understanding that is somewhat debatable in the wake of state and corporate 

scrutiny and the expanding use of big data. Demands for more online privacy emerging in 

democratic societies have increased considerably in recent years. Corporate participants 

commercialize the digital footprint for free usage of social media. State security services claim 

data from surveillance practices to determine the online behavior of people. This controversial 

debate places defending arguments about national security against those protecting the right to 

opacity.  

VI. CONCLUSION 
Movements like Black Lives Matter (BLM) put the “color blind” judicial system on the stand 

and redefine social justice by giving voice to those who have been historically marginalized in 

traditional civil rights movements.  

A critical part of this discourse involves social media, which provides a virtual space to 

question representations of the victims of marginalization. 

Social media now has a great importance in the lives the people- ordinary as well as influential 

people. It has impacted their livelihood in manifold ways, both positively and negatively. 

Social media has become a platform which cannot be ignored, especially now, in the 21st 

century where rich or poor, almost every person has a smart phone in his/her hand and an access 

to the world wide web / internet.  

The Social media platforms have brought an impactful change in the communication sector. It 

has impacted the way of imparting education / knowledge to the students or people through its 

collaborative projects / platforms like Wikipedia, etc. Not only education, even the employment 

sector has seen a drastic impact of platforms such as LinkedIn, which is used by the employers 

and the employees and acts as an catalyst between them, making the process of employment 

 
21 Sharp L. Henry Jenkins, Sam Ford and Joshua Green, Spreadable Media: Creating Value and Meaning in a 

Networked Culture. Journal of Consumer Culture. 2017;17(2):454-456. doi:10.1177/1469540516642379 
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and its communication much simpler and easier. Even the healthcare system has seen an 

impactful positive growth and development with the rise of these Social Media platforms. 

Social media is a medium of communication which is very helpful during the times of crisis 

too. Its use during the times of  disaster relief is unmatched and cannot be doubted. Social 

justice and increasing concern about important issues is also a very fruitful outcome of the 

growth of Social media.  

But with all its merits and advantages, Social media too is not free of all the vices of the world. 

Problems such as the one related to the Privacy of data, addiction to social media platforms 

leading to decreased productivity of the users in their own work cannot be totally ignored. 

Raising awareness and drafting proper legislations regarding the misuse of such platforms can 

help battling these vices and make the world a better place with the help of such communication 

platforms.  

Social media can also be used as a tool for activism. These social and online platforms come 

very handy in communicating with large number of people with minimum effort. The 21st 

century can also be called as an ‘era of online activism’. It is through these social networking 

platforms that the Social Media Organizations (SMOs) work and operate. These platforms are 

useful indeed, in assembling support (online & offline), creating coalitions and even for guiding 

the narrative of the movements. Use of “Hashtags” on these platforms has acted as a convenient 

and productive method of communication and has been successful in gaining popularity and 

support for the movements like - #Metoo and #Blacklivesmatter which are important for the 

betterment of the society and for raising awareness about social and moral issues which needs 

attention of the society as a whole.  

There are so many benefits of social media which makes it impossible for the people to stay 

completely aloof of such platforms. But with all the benefits that it brings with itself, social 

media isn’t completely aloof of challenges and risks associated with it. These online platforms 

have some serious drawbacks which can be disastrous for the society and the humanity, if 

ignored. Communication is easy, fast and very convenient through online platform with 

minimum effort and cost and can be used and misused both at any given time. Therefore, there 

is a need for spreading awareness, drafting appropriate legislations regarding the misuse of 

such platforms. Social media has become a necessary evil of the present and coming 

generations and needs suitable monitoring and reasonable restrictions to avoid mishaps to occur 

in the present as well as in the future.  

***** 
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